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CABLEVISION LAUNCHES OPTIMUM ONLINE -
METRO NEW YORK FIRST DELIVERS COMPUTER USERS HIGH-SPEED

INTERNET ACCESS VIA CABLE, EXCLUSIVE LOCAL CONTENT

Long Island Cable Modem Debut Gives Users Unlimited Internet Access,
Allows Them To Stay "Online All The Time"

WOODBURY, N.Y., December 17, 1996 - Cablevision System Corp. (ASE:CVC) today began
the commercial rollout of Optimum Online, a high-speed multimedia communications service
that connects personal computers via cable directly with the Internet and online computer
servIces.

Optimum Online will enable Cablevision customers to maximize the online capabilities of their
personal computers, communicating and downloading information at speeds 50 times faster than
is currently possible with conventional telephone-based modem technologies. Thanks to the
advanced cable connection, customers won't tie up their home phone or need a second phone
line to "surf the Net," but can keep their computers "Online All The Time."

Using the latest modem hardware from LANcity, a customized state-of-the-art browser from
Microsoft, and networking technology from Hewlett-Packard, Optimum Online also delivers
original and exclusive local content, including the latest in news, weather, traffic, sports and
community events, as well as up-to-the-minute movie and TV listings. The cable modem's high
speed link allows users to. download full-motion video, where available, from these and other
sites. Optimum Online is also configured with hot links to popular Internet sites, including those
of area newspapers.

Among the localized Optimum Online services available are NEWS 12 Interactive,
Neighborhood News, online sports programming from SportsChannel, local weather and traffic,
as well as specialized community and educational services, including ExtraHelp Online.
Cablevision customers can also access a host ofproprietary entertainment sites, including the
web pages of American Movie Classics, Bravo, The Independent Film Channel and Much Music.
Meanwhile, the multimedia site KidStar provides entertainment, learning, games news and
information for younger audiences.
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In addition to proprietary Optimum Online content offerings, the service features national
content from leading providers, including a hotlink. to Time Warner's Road Runner.~ Optimum
Online also provides customers multiple e:mail addresses for the family, and access to Optimum
Online news and chat groups.

"Our goal is to offer our customers a broad range of services over Cablevision's network. The
tremendous demand for online connections tells us what consumers want. Optimum Online is a
fantastic step in providing them access to that world of information, delivered at exceptional
speed," said James L. Dolan, Cablevision's chiefexecutive officer.

Optimum Online today launches phase one of its rollout, and is available to 15,000 homes passed
in the northern part ofthe township ofOyster Bay, N.Y. During 1997, Cablevision expects to
make Optimum Online available to more than 150,000 Long Island homes, as well as to
Cablevision customers in Connecticut. Further expansions of Optimum Online throughout
Cablevision's territories will follow.

"With the Optimum Online brand, we're starting the rollout of a fully tested commercial
service," said Joseph Cece, president of Cablevision's Digital Services Division and corporate
senior vice president of strategic planning. "Optimum Online's speed, ease ofnavigation, local
content and full access to popular and useful Internet sites are distinct advantages that we believe
will prove very valuable to personal computer users."

Optimum Online will deliver lmlimited access to the Internet and other services for a monthly
charge of$34.95 when users purchase a cable modem priced at $295, or for $44.95 per month,
modem included. There is a regular one-time installation fee of$150 - which will be reduced to
$100 for a special introductory period.

Set-up requires that ffiM or compatible PC users have a minimum ofa 486133 MHz processor
running DOS 5.0, at least 8 MB RAM, 30 to 35 MB free hard disk space and an Ethernet port.
For Macintosh users, a 68040 or PowerPC processor, along with at least 8 MB RAM, 30 MB
free hard disk space, an Ethernet port and Operating System 7.5.1 with an Open Transport are
required.

Cablevision Systems Corp. is the nation's sixth largest operator ofcable television systems,
serving 2.8 million customers in 19 states with major operations in Boston, Cleveland and the
New York metropolitan area, where Cablevision has 1.6 million customers. Its wholly owned
subsidiary, Rainbow Programming Holdings, Inc., manages entertainment, news and sports
programming services. Cablevision Lightpath Inc., also a wholly owned subsidiary, provides
telephone service to more than 450 business customers on Long Island.

Optimum Online's World Wide Web address is (URL) http://www.optimumonline.com/.

# # #



Business Day
~btNewlorkitimtf

\ \\ .~ r "'--"\.'>1' c;..:»~.> T ~J~"'" D 1

TUESDAY, IiBCBMBBR 17, 1996

~ ---'

Cablevision Sets
Link to Internet
For L.L Viewers

By MARK LANDLER

It wllJ not WJcloa the I..aaI JJJud Ex
pressway. But tbouIaDdi of cable teIeYl
.Ion subscribers acnJIIl.CJIIIlIIIad WIll be
getUnc a DeW servtc:e dellped to ease
traffic JamI on th. Intemet.

The CabIeYIIIaa S,...., ·Corporadoa
plans to 8IIIIOWJCe today tbalit will offer
cable modems toU,oooof ttl~ In
Oyster Bay, LI." to caaaect IbIIr PC. to
the Internee, company exec:udYII.1IId yes
terday. The company, wb1c:b .. till aauon',
IIxtb-larBest cable operator, pIIaI to book
up 150,000 IUbIcrIben pa Laaa IIIud IIId
In Connecdcut by the ead of 1117,

It Is ICheduJecI to be the tint rollout of
cable modeaIIln till New York IIIeCJ'UPODo
tan area, and one of dIIlDOIlllDblUoulln
the lndusuy. Tbe ck!Vk:eI pnwkIe a Uak
from a customer', ...... computer to
the Internet. UIIDI c:oaIII CIbII rather
thaII telepbaae .... BleIl. couIII ca
ble, wJdcb II alto IIIId to deUnr CIbJI
televllloa, hal ... capIdly capper
telepboae ware. it CIII trIIIIDIt dIIItaI
bits or Ihe 1Dleruel1lau:bbI&ber .....

For cabJI eucudgeI. CbI cIrM to,...-~

vide cable JDOdeQIIbu"'GII~
urgent)' In receat IIIGIltbI u tIIIltaCb 01
major cable cOm"" bIvt pum-
meled becaUII.of JIUIn 1IIauC ClOIIIpeC-
Ito... and repeated dtlayslD Cbt 1adaICrY.
plw to Introduc:e IIIW III'Vk:II. 'l'bI cabJe
Industry'stoIpor~ Ila.........u..
te1ePbodt c::oIQPNItI .... ICI'Imblllll CQ
nmvfd. an .......... nadr•• III mlll'DUo

ExecuUves at CabJevll1oa\ AId abe com
pany', new service, wh1ch II called'OptI
mum Online, "'" enable subscribers to
donIoad text and tmaaes from tbe later
Me', World Wide Web u much u 50 Umes
later tbaa they CIQ doWDload with a pboae
line and a COIlventIoaaI modem.

"Wben you use tbIa on.your own PC.
you'D tee there', JUlt1lO altemadve." saki
CJlarIeI F. Dolan, the chairman of Cable
vJlJoa, wbich has 2.8 mUlion subscribers
and II based ID Woodbury, L.l.

The service. wblch wW be offered
to exlstinI CablevlsiOD subscribers
u weD u people who do POt current
ly receive cable televIsIoa. wW cost
$44.95 a mooth .'for a pact. tbat
includes unUmited access to the In
ternet and a free modem. SUbsc:rIb
en CaD pt the same pack.. for
$34.95 a mootb, plus a 0IMHIme pay
ment of $ISO for the modem.

CommerclaJ on-line services Uke
America 0DUDe typicaUy dJarge
$IU5 a month for UIIIlmlted access.
But executives at cablevlsloD DOted
that a second phone line could cost
$15 a IDOIIlIL cable IIIOdems are at
tadled to the same coaxial cable that
provides the televiUDIl servtce.

cabIevIIIOn, wbIcb .... been deveJ.
opID& OptbPum 9DIlP8 for 18maadla,
bII ItOIea a mardi on two of ttl
major compeUton. tile N)'.- Cor
poralJon IIId 111M • ...,. IJIc. A
IpObsman for Nyaex. JoIIII Jobnsoa.
ul4 thal $8 reatoaal BeD company
planDed to offer an lDtemet aa:esa
servke UQder tbe Hynex brand aame
mthe first quarter of 1997. But he
dedlned '" orrer any details.

. Time Warner olrel'S cable lI)()dem
service to 400,000 cable cu.'ilcuncl1i in
Akron. ObJo, and Elmira. N.Y. But
executives at the company saki yes
terday rbat they would not be able to
offer abe service to their 1.2 million
subscribers In New York City until
late 1917 or early 1898 bee'''S'' the
cable network had to be uNraded.

"'ibis Is a very demanding mar
ket. and we don't want to Introduce

the pniduct uotU we're abfoIute1y
ready lor It," Richard C. AurelIo, the
president of TIme Warner's New
York City cable system, said.

Time Warnerdid, however, sign an
agreement 10 provide Road Runaer,
Its pack. of InteJ'llet-reJated PJ'Oo
gramPJin& to CabIevIIIon. TIme
Warner hopes to sell Road Runner,
wbk:b features an array of Time
Warner pubUcatkJas IIIId services, to
cable operators across abe country.

In addIUon to Road Runner,~
visIOn wUl offer Its own menu of
news. sportI, eatertaIDmeDt •
commUDity featurea taUond for
Long Island IIIId CGPnectIcul The
company wUl draw 011 itl prognuil.
mini ",*,I"P, wbIcb ...... from the
24-bour news dlannel, News U LoI\I
Island, to the Madtsoa 5quare Gar
dea NeCwork aad &be Braw ruov(e
channel. I

"We don't want to be J- a ......
apeed pipe to the Jaternet. but We
also don't want to bave 10 ~t
every pJec:e 01 c:oatea& CIIU'IeIWI,l'
JaJd Josepb c.:e, a fonDer PlIbUIber
01 TV Guide mapzlae who Is .,
presidentordi&l1aI servtcea at CabJo.
vision, .

A:; Mr. Ccce Mowed orr hiS neW
liCrvlcll In M;anhnlllln ymdl!rday, he
Iingen.'CI over one feature - a IraHie
monitoring liCrvice lhal alluw£ £ub·
scribers to get mformation aboul ti~·
ups on variouS tllghways like the
Long Island Expressway and the
Northern Slate Parkway. 1f Cabl~
vision's subscribers cannot get any
where fast on Long Island, Mr. Ccce
saJd, at least they will find out quick
ly how slow their lrip is going lo be;
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Cablevision to Launch
Speedy Service Today
To Link PCs, Inte1net

BII Cl WAU. S'nlSZTJ~StoJJ Reporcn
NEW YORK - Clblevlslol S)'IteIlS

Corp. said it wUl launch its l1lIIHPeed
cable-modem service connec:tlnr perlOw
computer users with tbe Intarnet today in
North Oyster Bay, N.Y., mat1nr the servo
ice avallable to 15,000 bootes.

The commercial roIl'Out plan Is the
latest by the naUou's Iaqest cable~.
tors to deploy lcaled-clown commercial
roU-outs of tbelr speedyservice. Forcable
vision customers lD tbe tarpt area, tbat
meaDS dowD1oad1nr data at speeds 50
times futer than I'eI\Il&r phone Unes.
, Dur1nc 1997. C8.blevlsloD is expected to
exp&Dd the service to more thaD 150,000
Lonrlllalldhomes, u well u to customers
in Cormec:tleut. C&bIevlslOD, of Woodbury,
N.Y., Is the slxth-larpst cable operator
with 2.8 mDUOD subscribers D&tlOllwide.
. BeIldes Internet access, C&blnlltoa's
sen1ee, called OpUmum ODl1De, wlU offer
eleetroalc mall, sports, trame. reporta,
an interactive vers10n of CIbleYlIlon's
News 12 Jocal cable news cbaDDel, &Del
sports. The service wW include a boOlDk to
TIme Waraer Inc.'. Road RuDDer cable
modem service.

OptImum Online will deliver unUmlted
Bernce for: a monthly ebarre of 534095, as
10lIl' as users buy a cable modem tor $295,
or for $4US' a month, modem Induded.
There is a one-time 5150 lnstaIlaUon tee.

ID n!Cent weeks, other Iarre cable
operators have announced simllar roll·
outs. cable etant Tele-communlcltioDs
Inc. otters ,At Home service to several
hundred bomes in Freemont and Sunny
vale. Calif.. and is now rolling out the
service In Hartford, Conn. PhUadelphla·
based Comeas,t Corp, sald it has launched
one in the Baltimore area.
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Cablevision Launches Online Service
By KENT GmUONS

& JOHN M. mGGINS

ANAHEIM, CALIF. - Ca
blevision Systems
Corp. will launch its

Optimum Online cable-mo
dem service this week in
North Oyster Bay, N.Y., com
pany executives said.

After almost three years of
modem trials near its Long
Island, N.Y., headquarters,
Cablevision is starting its
service with a couple of
twists. For one, the MSO will
offer customers the choice of
renting or buying the
LANcity modem. During the
trial, about 70 percent ofpar
ticipants said they would
rather buy the modem,
which was a surprise, com
pany officials said.

In another variation, Ca
blevision said it has formed a
"business relationship" with
Road Runner, the high-speed
data service rolling out in
Time Warner Cable systems
through the Excaliber Group

joint venture with Time Inc.
But Cablevision won't rely
on Road Runner for local
content; only for national
content. Cablevision is devel
oping its own local content.

Joseph Cece, Cablevision's
president of telephony and
data services, said the ap
proach is to be a cross be-

tween a straight Internet
service provider and a con
tent packager like America
Online Inc.

"We're kind of taking a hy
brid approach,· he said.

The launch, to be an
nounced today or tomorrow,
will make the service avail

See CABLEYISION, ,... 97
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Cablevision Launches Online Service
Continued from ....e 1
able to 15,000 homes, Cece
said. 'The charge will be about
$45 per month if the modem is
rented. IT a subscriber buys the
modem for $300 (which is below
Cablevision's 008t), the monthly
charge is about $35. Installation
will cost $150 after an introduc
tory price of$100 expires.

Cece said the plan is to ex
pand the market to about
100,000 homes in the Oyster
Bay area over the next several
months, starting in February.
By the end of 1997, the service
should be available to more
than 150,000 homes, Cece said.

Stephen Walden, a former
Prodigy Services Co. and cable
executive who is now president
of consulting firm Walden Ass0
ciates, said he wouldn't recom
mend that any consumer buy a
cable modem.

A modem that works with
one cable system won't neces
sarily work on another system
because those standards have
not been set, he ,aid. And the

modem that a customer buys
today will be replaced by a
next-generation product long
before the SO-month payback
built into the Cablevision plan,
he added. "It sounds like an in
teresting marketing gimmick
that might resonate with early
adopters, but it won't penetrate
deep into a mass market,
Walden said.

In addition to the modems
from Bay Networks Inc.'s
LANcity division, Cablevision
is using Hewlett-Packard Co.'s
Broadband Internet Delivery
System servers at the headend.
Cablevision will use a variant
of Microsoft Corp.'s Internet
Explorer browser.

Most ofCablevision's tests in·
volved Zenith Electronics Corp.
modems. Wl1t Hildebrand, Ca
blevision's vice president of
technology, said the operator
liked LANcity's IO-megabit
per-second symmetrical data
setup and other features. "From
an operator standpoint, it was
as close to 'plug-awl-play' as

you can get with a cable mo
dem,- Cece added.

Cablevision CEO James
Dolan said the product works,
and it will work in scale, but he
cautioned against expecting a
huge instant financial hit.

"It's like any other product:
he said. "It took a while for the
consumer to catch on to multi·
pay. Modems are just like that.
He predicted that systems
launching Optimum Online
would reach 5 percent penetra
tion of homes passed in about
six months.

Dolan said he believes that
high-speed Internet services
will become profitable in short
order, but it will take a few
years before service will be de
ployed widely enough to
sharply raise an operator's
companywide cash tlo'N.

Walden, whose company was
recently acquired by BeUSouth
Corp. (but who said he did not
speak for Bel1South), said the
cable industry was close to
moving beyond the trial or lim-

ited conunercial rollout phase.
But he said it now appears that
the next phase will be to sell
into the high-end, early adopter
market, and not to become a
mass-market consumer item.

Even at LANcity's current
$395 price, cable modems are
expensive, Walden said. Also,
cable upgrades to 750 mega
hertz may come more slowly
now that phone companies are
showing less interest in com
peting for video customers. So
companies like Cablevision,
Continental Cablevision Inc.
and others are likely to try to
sign up as many cuatnmen as
possible who are wiDing to pay
$35 and up for high-speed ser
vice - and to wait for equip
ment prices to drop.

The locali7Ald content on 0p
timum Online will include an
online version ofNews 12 Long
Island, a local news network
owned by Cablevision's Rain
bow Programming Holdings
Inc.; and a sports service using
video highlights from Madison

Square Garden Network
(owned by Cablevision and ITT
Corp.) and from Rainbow
owned SportsChannel New
York and NewSport.

Chris Travers, the Cablevi
sion official overseeing the con
tent work, said the approach
was to "fill in the gaps" in Web
content, which are mainly local.
He said Cablevision is also
working with the Oyster Bay
Guardian newspaper to de
velop a Web version, and it has
licensed some nonlocal content,
including Compton's Encyclope
dia and a children's activity
service called Kidstar.

For now, at least, there will be
no advertising on Optimum
Online. Like most other opera
tors launching cable-modem
services, Cablevision said it will
wait until it builds up a cus
tomer base before introducing
ads. Cece said, "We really view
this 88 an editorial service; and
they don't want to detract from
the user experience. But ads
will come later, he said. MCH
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NYC - C&blevisioD [CVC] launched its Optim1llll OllliD.e service to 15.000 Long Island
HHs yesterday, ·opening a new frontier for us" through ·the bemnnlng of providing
value-added_products tflrough our distribution net," said evc c-OO Bob Ma>!.. The service,
bunt on LANdty modems, HP [HWP] networking tech and the Microsoft LMSFT] browser,
will offer RoacIR1UIIler hot links for a unlce value-added proposition," according to Joe
Cece, pres of CVC's digital services, as well as a heavy dose of local content from
RaiD~wares. Cece will market the service, focusing 1st on Its speed, 2nd on Its
content, and 3rd on Its competitive value with slower~but more expensive, ISDN lines. As
for POTS access, Cece will stress that the cost of an aad1tlonal phone line with Internet
access adds up to an average of S35/month, making the S10 premium much more
attractive when coupled with performance and content. evc hopes to reach 150,000
Long Island and CT subs by toe end of '97 with a S44.95/month fee or a S34.95/month
fee with the purchase of a $300 modem. But for now It Just wants to get Its feet wet and
develop Its nascent market. Come back and see evc's setup In 3-6 months, suggested
May, where ·concepts" of additional revenue streams "become reality."- .
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CABLEVlSlON BEGINS ROWNG OUT CABLE MODEMS in Long Island, plans expansion. Uses Tune
Wamer content. beats TW and Nynex to N.Y.C. market. (p.3)

TW proyldes Content

~ABLEVI8IONSYSTEMS LAUNCHE8 CABLE MODEM 8ERVlCE, BEATING TW AND NYNEX

_ ::abJoyjsion SYUml hmtmo fin¢ cultpm« for nme Wamel"s Road RUDDer cable modem conteat service, in pr0
cess settjng up competition fex@Home broadband content service owned by Tel and othen and beating Tune
Wamer itseJfto N.Y.C. modem IJl8l'bt. Cablevision said its Optimmn Online modem service is available im
m~iate1yto IS,OOO homes on Long Ia1aDd and wID be available to 150,000 in N.Y. and FUfield. Conn., by end of
1991. Deal with TW calls for Road Rmm« to be rolled out greduaDy to aD 2.8 million Cableviaion subscn"bers.

NeiIh«1W nor Nynex is medy to launch broadband data services inN.Y.C. area, althcugh 1Woffers modems to
400,000 subsaiben in Elmira, N.Y.. and Akron. 1W said it can't offermodems to N.Y.c. QJltamers until late 1997
or early 1998 because ofneed to upgnde cable network. Nynex plans to offer broadband Internet access in N.Y. in
first quarta'of 1997, spokesman said.

OJRmvn Onl. uses LANckY tpeJdew. capable of 10 Mbps data rate, u wen as Miaosoft browser and
Hewlett-Packard netwoddng teelaology. In addition to national cootent and backbone provided by Road Runnel',
CablevWon plans to offer such 10caljrM content as its News 12 lDteraetive, Neigbborbood News, 0Dline sports pro
gramming, local weather and traffic, specialized commmity and educational setVices. Under agreement, Cablevi
sion~ be exclusive provider ofRoad RUDDer in its franchise area.

MOO. wyict is griced at S§4.95 per mmth. incl»ding modem remaI. with $150 iDstalJation. Customers have
option ofbuyiDg $295 modem and paying $34.95 for unlimited~s LANcity owner Bay Networks said it already
has mae than 4O~OOOmodema installed .in more than 300 sites worldwide.
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Two MSOs Launch Commercial Modem Service
Cablevision, Cox plan to start slowly, but expand broadly in 1997

NET PROCEEDS: Cablevlslon Systems Corp.
Is offerlne Its Optimum Online service to
15,000 IUbscIibers In Oyster Illy, In afflu
ent town In New York Clty's suburbs.

~•••••••••

By ALAN BREZN1CK

Scrambling to b.eat year-end dead
lines,J;~Qt~.visiDn..Sy.s.tems C.2!p.
and Cox Communications Inc.

launched commercial cable modem ser
vice in their first markets last week.

Like other MSOs, Cox and
Cablevision are starting slowly and cau
tiously, initially rolling out high-speed
data access to only a few thousand cable
homes. But both plan to expand broadly
next year, making cable modems avail
able to hundreds of thousands of homes
and extending service to other markets.

With TV spots. telemarketing and di
rect mail, Cablevision began to pitch mo
dem service to 15,000 subscribers in its
huge Long Island, N.Y.. system last week,
about two months behind its most recent
schedule. At the same time, Cox began to
offer ser'Oice to 18,000 homes in its large
Orange County, Calif., system, about a
month behind schedule.

,
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The two rollouts on opposite ends of
the U.S. mean that all eight of the nation's
largest MSOs are now selling high-speed
data access to subscribers in at least one
major market. Plus, Comcast Corp.,
which launched service in Baltimore's
suburbs earlier this month, plans to intro
duce cable modems in a second market,
Sarasota. Fla, before the year ends.

On Long Island, Cablevision is offer
ing its Optimum Online service to 15,000
subscribers in Oyster Bay, an affluent
town in the New York City suburbs.
Customers pay $44.95 a month for the
modem rental, unlimited Internet access
and a package of local content from the
MSO's programming networks and na
tional content from Time Warner Inc.'s
Road Runner service.

In a novel move by Cablevision, sub
scribers also can buy the modem outright
for $295 and then pay $34.95 a month for
the Internet access and content packages.
Installation runs $150, although there's a
special introductory rate ofSl00.

Another unique aspect of the
Cablevision rollout is the national con
tent offering from Road Runner. The
MSO plans to distribute Road Runner na
tionwide as part of a licensing arrange-

I
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ment with Time Warner. Terms weren't
disclosed.

Cablevision, which initially tested
slower Zenith Electronics Corp. modems,
is relying on 1o-mbps LANCity modems
from Bay Networks Inc. It's also using a
customized version of Microsoft Corp.'s
Internet Explorer browser, as well as
Hewlett-Packard Co.'s Broadband
Internet Delivery System servers at its
Long Island headend.

Company executives said they aim to ex
pand data service to more than 150,000
Long Island homes next year beginning in
February. They also plan to extend service
to at least 150,000 homes in Fairfield
County, Conn., beginning in March or April.
Other markets, including the rest of the
New York City area, Boston and Cleveland,
will follow, depending on the pace of up
grades and the advent of rival offerings.

wWe'l1 look for opportunities where
they arise," said Joseph Cece, Cable
vision's president of digital services. 'The
situation will be fluid as we move beyond
there [the first half of 1997]."

Cablevision executives said they're
shooting for Optimum Online to achieve
5% to 10% penetration of homes passed in
the first year, and 20% to 30% penetration
within five years. In the first few days last
week, 60 to 70 customers had signed up,
including most of the 50 beta test sub
scribers, according to the MSO.

"We're evaluating the business from a
long-term perspective," Cece said. 'This
is a business that looks fabulous three to
five years down the road"

Similarly, in Southern California, Cox

December 23, 1006/ Cable World

began to market cable modems last week
to 80 beta test subscribers and hundreds of
other customeN! in the Mission Viejo area
of Orange ColJ.!1ty, an affluent Los Angeles
suburb. Expahded basic customers pay
$44.95 a month for the modem rental. un
limited Internet access and a package of lo
cal content from Cox Interactive Media
and national content from @Home
Network, which is partly owned by Cox.
Non-subsaibers pay $54.95 a month.

Known as Cox@Home Network. the
service joins similar offerings by Tele
Communications Inc. and Comcast, the
other two MSO partners in @Home.
Installation costs $99.95 or $174, depend
ing on whether customers have a net
work card in their computers.

Cox. which has been testing cable
modems by three manufacturers, is using
Motorola modems in Orange County. It's
also using aNetscape Navigator browser.

Tom Nagel, Cox's director of data ser
vices, said company executives expect to
reach 3% to 6% penetration after one year
in Orange County, which has personal
computers in 60% to 65% of its households.
"It's a very nice market for us," he said.
<lINe believe the market will suck it up."

Company executives said they'll ex
tend service to Phoenix and San Diego in
1997's first quarter, followed by New
England, Omaha, Hampton Roads, Va.,
Louisiana and Pensacola, Fla. later in the
year. They aim to blanket all nine of Cox's
major market clusters by the end of next
year.

SITE REDESIGN: Discovery Channel
Online, which says it averages 26,(0) visitors
a day and almost 5 million pages viewed a
month, is conducting a major redesign of its
World WIde Web site. The redesigned site is
slated to be ready by Dec. 30.

PEOPLE: U 5 West Media Group has
named Amos Hostetter CEO of domestic
cable; William Schleyer president-eOO of
domestic cable; and Doug Holmes execu
tive YP-finance/strategy for domestic cable.

NICK LAUNCH: Nickelodeon Online
on AOL UK, the first commercial expan
sion of Nickelodeon Online outside the
U.S., launched last week. The area in
cludes a daily online newspaper, monthly
feature on major issues. a consumer re
port for kids, programming schedules
and information, games, comics, down
loadable digital toys, chat rooms and
message boards. G:l
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OPTIMISTIC ON OPTIMUM: Cablevis~on Systeins Corp. chairman Charles
Dolan last week formally announced the rollout of Optimum Online. the
company's high-speed multimedia communications service, at a press
conference at the '21" Club in New York. CableviSion vowed to make the
service available to more than 150.000 homes on long Island. as well as
Connecticut. ne~t year.


